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Restore Oregon Marketing Manager 
Job Description  

 
 
Hours: 24 hours/week (.6 FTE) 
Reports to:  Restore Oregon Director of Development 
Send resume and salary requirements to nicolep@RestoreOregon.org  
 
Background information:  Restore Oregon is a statewide 501(c)(3) non-profit organization founded in 1977 
and a partner of the National Trust for Historic Preservation.  Our mission is to preserve, reuse, and pass 
forward the historic places that make our communities livable and sustainable.  Our office environment is 
suited to self-directed, positive, entrepreneurial individuals who are collaborative, adept at multi-tasking in a 
fast-paced environment, and possess a contagious enthusiasm for saving historic places. 
 
Role:  The primary responsibility of the Marketing Manager is to ensure effective communication that builds 
awareness of and active support for Restore Oregon in the public and policy arenas, enabling the 
organization to achieve its fund raising goals and fulfill its mission.  This role is executed in close coordination 
with the Executive Director and Development Director. 
 
Responsibilities include, but are not limited to:  
 
Marketing Strategy & Execution  

 Manage all marketing and communication activities including the execution of a marketing plan to grow 
the member/donor base, engage new audiences, achieve fund raising and other mission-related goals.  

 Coordinate in-house work with outside agency consultants. 

 Track and analyze results; adjust tactics accordingly. 
 
Public Relations 

 Cultivate relationships with media across the state; maintain press list 

 Content creation, both written and visual, for media press releases and press kits  

 Maximize publicity and generate media coverage for Restore Oregon victories with key programs, 
policies, legislation and events.  

 Track stories and compile earned media impression data. 
 
Digital and Social Media 

 Write/create and post content to increase engagement on social media platforms; develop digital 
strategies to engage and assist in converting to member/donors. 

 Monitor and approve comments and increase interactions to deepen engagement with organization. 

 Create, manage, and post website content to reflect the scope of Restore Oregon’s activities and value; 
focus the visitor on key issues; guide them to donate and take action.  

 Direct website design, image content and navigation updates for enhanced user experience; assist with 
the functionality of e-commerce platform. 

 Manage website sponsor ads and Resource Directory in support of our corporate membership. 

 Compile report on website and social media analytic statistics on a monthly basis.  
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Preserve, Reuse, and Pass Forward the Historic Places that Make Our Communities Livable and Sustainable  

Membership & Fundraising Support: 

 Create compelling, effective member and donor solicitation and renewal materials and/or campaigns to 
attract new members and retain existing ones. 

 Promote educational programs, home tours, and other special events to achieve attendance goals. 

 Create and execute the bi-weekly E-News and quarterly printed newsletter to inform and engage our 
members, field, solicit grassroots advocacy, and promote programs or events. 

 Develop and distribute invitations and promotional materials to generate ticket sales and sponsorships for 
fund raising events such as the Restoration Celebration.  

 Create inspiring audio/visual content to be featured at Restoration Celebration or other events. 
 
General 

 Compile and provide marketing metrics for internal reports. 

 Photography documentation of events and manage image library.  

 Basic graphic design for programs or presentations. 

 Manage special projects as requested. 
 
 
Skills required: 

 Exceptional writing skills; ability to tell the stories of historic places and reach new audiences in an 
engaging and compelling way. 

 Working with media and successful story pitching 

 Experience working with a marketing/creative agency and other outside consultants. 

 Experience managing to a budget, project management, vendor management. 

 Professionalism, organization and planning. 

 Strong proficiency in Microsoft Office, Photoshop, Illustrator, Publisher, WordPress; some proficiency in 
HTML; experience with contact management software (preferably Salesforce), and Google/social media 
analytics. 
 

Physical requirements:  Ability to read a computer monitor, able to sit at a desk for extended periods of time, 
move about an office, travel in a car for extended periods of time, occasional overnight travel. 
 
Education & background requirements:  4-year degree in marketing, communications or related field, track 
record of generating measurable results in the form of public awareness and engagement, media placements, 
and social media conversion.  Experience in a small entrepreneurial and/or non-profit organization, a strong 
plus. 
 

 


